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HOME & LUMBER MARKETING TOOLKIT

Social Media Content Planner

A well-organized social media content calendar is essential for
lumber and building supply retailers looking to maintain a consistent
digital presence while managing busy operations.

The calendar template includes:

1. A monthly planning calendar for big-picture campaign planning

2. A content repository tab to track your valuable resources like project guides and seasonal content
3. Individual content scheduling tabs for each social platform; Facebook, Linkedin, X, Pinterest, and
Instagram with:

o day and date for scheduling

o post copy tailored to each platform's character limits

o links to your content

o post ownership assignments Most importantly, it tracks
engagement rates so you
can measure what content
resonates with your
local customers!

o approval status tracking

How to use it:

Use it monthly to organize content and social media activities, making it easier to reach your audience
at key moments, coordinate campaigns, and scale your social media efforts without overwhelming
your daily workflow. When inspiration strikes, hop on in here and plug away!

The key to success across all platforms is quality over consistency; providing authentic and genuine
value to your customers. Start with one platform, master it, then gradually expand. Focus on content
that educates customers during their research phase while positioning your store as the local expert
they'll choose when ready to purchase.
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To help you get started, here are some Pro Tips and

Best Practices for Content Scheduling:

f
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@
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Facebook: Posts perform best under 80 characters — use Meta Business Suite's built-in
scheduler, test different posting times, and consider engaging with local community groups
where your customers gather. Peak times to post are later mornings (9-10 AM) and avoid
the weekends.

LinkedIn: Perfect for professional content during business hours (7-9 AM and 12-3 PM) -
share industry insights, create infographics from your expertise, and maintain a
professional tone that positions you as a trusted building expert.

Instagram thrives on visual consistency under 120 characters — showcase your projects,
use engagement features like questions in comments, and convert to a business account
for valuable audience insights. Peak days to post are Fridays. Early mornings (7-9 AM and
possibly earlier) and early afternoons are best for weekdays. Avoid Sundays.

Pinterest favors frequent posting (aim for 15-25 pins daily once established) with keyword-
optimized descriptions. Peak days to post will be Tuesdays, Thursday and Fridays in late
afternoon and early evening time slots.

X (formerly Twitter): Post 1-3 times daily during peak hours when your audience is active,
balance promotional content with genuinely helpful tips, and always include visuals when
possible. Best times to try posting are late morning and early afternoons on weekdays.
Avoid late night posts on the weekends.

Click here to download the

spreadsheet template.

If you have any questions,
don't hesitate to give us a shout.

Visit: snydergroupinc.com/lbm
Call: (203) 490-6787
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https://resources.snydergroupinc.com/hubfs/Snyder%20Group%20Content%20Calendar%20Excel.xlsx

